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Synopsis

Created by the continuous feedback of a "student-tested, faculty-approved" process, CB 7 delivers
a visually appealing, succinct print component, tear-out review cards for students and instructors
and a consistent online offering with Enhanced CourseMate that includes an eBook in addition to a
set of interactive digital tools all at a value-based price and proven to increase retention and

outcomes.
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Customer Reviews

Get Ahead with Babin/HarrisAfA¢A a -A 4,¢ CB7. View larger View larger

View larger View larger Anytime, Anywhere with 4LTR Press! Every 4LTR Press
solution comes complete with an engaging print textbook, tear-out review cards, an interactive
digital solution (Enhanced CourseMate), and an eBook all of which were directly influenced from
student focus groups and surveys, and from interviews with students who have taken or were
currently enrolled in a Consumer Behavior Course. Shorter Chapters. Shorter, comprehensive
chapters in a modern design presents content in a more engaging and accessible format without
minimizing coverage for your course. Tear-Out Review Cards. Tear-Out Review Cards at the
back of the textbook provide a portable study tool containing all of the pertinent information for class
and test preparation. Examples Relevant to Your Life. New feature boxes emphasize current

topics that are being discussed within the field of consumer behavior. Updated images throughout



the text help paint a picture of the trends, sights, and sounds that you see every day as consumers.

"Well written, good examples, students will buy it as it is priced reasonably. | cover every chapter.
find the applied examples, videos and support materials very useful. CB covers the key theories,

ideas and practices that | want to cover in my consumer behavior class."

Barry J. Babin has authored over 70 research publications in some of the most prestigious research
periodicals, including the JOURNAL OF MARKETING, THE JOURNAL OF CONSUMER
RESEARCH, THE JOURNAL OF BUSINESS RESEARCH, THE JOURNAL OF RETAILING,
PSYCHOLOGICAL REPORTS, PSYCHOLOGY AND MARKETING, and THE JOURNAL OF THE
ACADEMY OF MARKETING SCIENCE, among others. Babin is currently Max P. Watson, Jr.,
Professor of Business and chair of the department of marketing and analysis at Louisiana Tech
University. He has won numerous honors for his research, including the Louis K. Brandt Faculty
Research Award from the University of Southern Mississippi (on three occasions), the 1996 Society
for Marketing Advances (SMA) Steven J. Shaw Award, the 1997 Omerre Deserres Award for
Outstanding Contributions to Retail and Service Environment Research, and the Academy of
Marketing Science’s Harold W. Berkman Distinguished Service Award. He is a former president of
the Academy of Marketing Sciences and the Society of Marketing Advances, and he currently
serves the marketing editor for the JOURNAL OF BUSINESS RESEARCH. Babin’s research
focuses on the effect of the service environment in creating value for employees and customers. His
expertise is in building and understanding value that leads to long-lasting, mutually beneficial
relationships with employees and customers. His primary teaching specialties involve consumers
and service quality, marketing research, and creative problem solving. A frequent international
lecturer, he has presented in Australia, South Korea, France, Germany, New Zealand, South Africa,
Canada, Sweden, and the United Kingdom.Dr. Eric Harris is Chair and Associate Professor in the
Department of Management and Marketing at Pittsburg State University in Kansas. He holds BBA
and MBA degrees from Pittsburg State University and a PhD from Oklahoma State University. Dr.
Harris’s professional and consulting experiences include work in sales management, healthcare
marketing, and customer satisfaction assessment. He is actively engaged in research and has been
published in the Journal of the Academy of Marketing Science, the Journal of Advertising,
Psychology and Marketing, the Journal of Business Research, the Journal of Business and
Psychology, the Journal of Personal Selling & Sales Management, and others. Dr. Harris also

serves on the editorial review boards for the Journal of Business Research, the Journal of Marketing



Theory and Practice, the Journal of Services Marketing, and Services Marketing Quarterly. He is
Consulting Editor for the Journal of Managerial Issues and with Dr. Babin has coauthored a chapter
in the Wiley International Encyclopedia of Marketing. Dr. Harris’s research focuses primarily on
personality issues pertaining to consumer and employee behavior, customer-contact personnel,
customer orientation, and sales force goal orientations. He is affiliated with a number of professional
associations, including the American Marketing Association, Academy of Marketing Science,

Society of Marketing Advances, and Association of Collegiate Marketing Educators.
Good content and breaks things down for individuals to understand. The downside was the access
code. It was useless. At least in my class. | would recommend not ordering with the CourseMate

code to save a little money.

| needed this textbook for a course and this was exactly what | needed at a good price and quick

delivery (prime).

Book in good shape, but in the description it said the online access card was part of it and when |

got it, it had been torn out...

| didn’t end up using this much for my class, but the book is fine as is. It's pretty basic and seems to

have a lot of common-sense knowledge.

| had to buy this for a college class. It was the worst textbook I've ever read. What it lacked in

substance it gained in fluff.

This arrived with 1/2 of the front cover ripped off and 3 pages chewed on. The rest is usable -

Actually a nice book and very well written. A little to wordy though.

Well written book and delivered on time!
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